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What is Social Media? 
•  “Forms of electronic communication through 

which users create online communities to 
share information, ideas, personal messages, 
and other content ”  

•  Merriam-Webster definition 
•  For scientists this spans a wide range of 

different web environments: 
•  Twitter, Facebook, LinkedIn, Arxiv, 

ResearchGate, Blogging etc. 



e.g. “Official” Astronomer Facebook Group 



Taylor Swift – 76 Million Followers 
Barack Obama – 73 Million Followers 
Neil deGrasse Tyson – 5.09 Million Followers 
Bill Nye – 2.84 Million Followers 



Where do People Actually 
Get their News? 



How Do Scientists use Social Media? 

Nature 512, 126–129 (14 
August 2014) 

Twitter Facebook 

“4.5 million researchers have 
signed up for ResearchGate, 
and another 10,000 arrive 
every day” 



WHY IS SOCIAL MEDIA IMPORTANT 
TO SCIENTISTS? 
•  Social media can enhance professional networking 

•  Post updates from conferences (e.g. #AAS) 
•  Circulate information about professional 

opportunities 
•  Social media can improve online visibility and 

citations 
•  Twitter mentions were positively correlated with 

rapid article downloads (Arxiv) 
•  Social media can improve research efficiency 

•  Keep up with new research developments and tools 
•  Social media can foster public outreach 



WHY IS SOCIAL MEDIA IMPORTANT 
TO SCIENTISTS? 
•  We now rely on social networking and crowd 

sourcing for science 
•  Galaxy Zoo, Radio Galaxy Zoo, Higgs Hunters 



Problems With Social Media 
•  Public vs. private communication 
•  Conversation etiquette 
•  Constant influx of new information 

•  Can require heavy time commitments 
•  Many options when it comes to sites/

tools to use 
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Problems With Social Media 
•  Public vs. private communication 
•  Conversation etiquette 
•  Constant influx of new information 

•  Can require heavy time commitments 
•  Many options when it comes to sites/

tools to use 
•  Each site may have a different target 

audience 
•  Filtering un-trustworthy research/ 

information 





Where does this leave us? 
•  Social media use continues to grow 

rapidly as a viable communication and 
news source 
•  As does the miss-appropriation of 

scientific results 
•  Those that can navigate this new 

frontier hold a competitive advantage 
•  Some funding prioritize public impact 
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